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Meet Viveka von Rosen

Viveka von Rosen (@LinkedInExpert)

Author of “LinkedIn Marketing: An
Hour a Day” and “LinkedIn: 101 Ways
to Rock Your Personal Brand.”

Contributor: SME, LinkedIn, Forbes,
Entrepreneur

32K+ Followers on LinkedIn

Viveka von Rosen
84K+ Followers on Twitter LinkedIn Expert
Speaker and Author

Forbes “Top Social Media Influencer”
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What We’ll Cover
° ) . |

e Publisher, Posts, Articles and Pulse (Oh My!) .
* Tips for article-writing on topics, style, reach
 Publisher checklist * °

« Other content for thought leadership on LinkedIn
¢« Q&A .
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PUBLISHER, POSTS, ARTICLES UPDATES AND PULSE

Articles
Posts

Posts/

Updates

Publisher

v Posts/ Articles are the long form
blog like content you create

v Posts/Updates are the short form
tweet-like updates you share after
your Posy is published

¥ Publisher is the feature you use to
create these Posts

¥ Pulse is LinkedIn’s newsreader..
that you might be lucky enough to
get featured in!
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Articles VS Updates

The Benefits of LinkedIn Publisher
o Sticky
* Add Visual Impact

e SEO Searchable

« Thought Leader Positioning

The Role of Video on LinkedIn: Native Video is Finally Here!!!!

. Dr|Ve Traffl C YLTfrfI:gP?Rosen on Linkedin
. Lead Gen eratlo n ZEdit  © Delete [~* 1,436 clicks of your article
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) Getting Started on Publisher |
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Where to Find (and Use) LinkedIn Publisher

in

Internet Marketing Degree - Be an expert in Internet Marketing with your Online Master's Degree. Info- | aAd

m Share an article, photo, or update {53}
% & Write an article .- 2 Drafts m
Joseph Homan, DSc, Mkﬂommemed on this

Get Office 365 for Business ®
across Mac & iOS devices

+1 1B of file storage

Now only

$10.00
- m permonrh.

Viveka von Rosen

Linkedin Expert & Author: Linkedin
DA A G e 0 A Niralac MIIONAS

Home Page - “Write an Article”

https://www.linkedin.com/post/new
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Features of LinkedIn Publisher

finding her husband, she watched him become the did ta their daughter that
she'd always dreamed of having.

Header Settings
Font Formatting

__ Bullets l

Top 10 Reasons Ba‘l‘n‘g’aﬁ‘ﬁoch S U Ioad “And all of your words fall flat. I made
p L i n k S something of myself and now you want ro

come back. But your love, it isn't free, it has

o to be earned. Back then I didn't have
About the Author: John White is & recovering 13-year veteran of the . I anything you needed so I'was worthless." - O
A ) Kol u Ote
Hyperlink Visuals e

ibuting writer to The Good Men Proj

g When he s not blogging or Tweeting, Joha
playing tennis, and eating Mexican food. Call or text mes Did you see the amaging performance by Kelly Clarkson on Ameriean Idol last
week? In case you missed 1, she brought the house down with ber song, Plece
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Type of Content People Share

The Top-perfarming

® ‘HOW TO’ POStS 40 000 Market nq;-:-:w-. I\_.»l-__-,,

« Posts With Tips in the Title il
* Guides s e sl
° TOp Ten Lists TYPE OF POST N, OF SHARES
‘How To' posts 1,501
e Research-Focused Posts o e o e
. Cuides 1,403
* Infographics S =
Research-focusad poats 1,706
Infographics 1,133

https://business.linkedin.com/en-uk/marketing-
solutions/blog/posts/content-marketing/2017/revealed-at-last-the-secret-
code-for-successful-content
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Tips for Article Writing

500 to 10,000 Words

Use Calls to Action

Add a Contact Info and a Calendar Link
Use Cohesive and Strong Visuals
Write Compilation or Round Up Posts

ok~ wbdheE

E Liz Ryan [fluencer 73101 followsrs [\ Folowng | 4 Custom InV[teS
Founder and CEQ, Human Workplace

To customize an invitation with your LinkedIn mobile app, click on the profile of

Posts [362)  Recent Activity (183}

someone you want to connect with. DONT click on the “connect” button!
Instead, click on the top 3 dots on the top right of the app.Then click on

Personalize Invite. And that’s all it takes!

The Make-Or-Break Career The Truth About Employee Why Should | Thank My Do you have qucstions about how to use LinkedIn mobile in your

Skill No One Talks About Engagement Surveys and... Employees for Doing
February 23, 2016 Febmuary 18, 2016 ooy 18, 2008 business? Book a free 15-minute consulting call with me here!
© s B doue W o8 S wp3 b 300 W o4 © 4300 & 17T W ome
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Most Shared Titles

The most shared headlines were:
* We need to...
e Therole of...

e How to avoid...

http://blog.anderspink.com/2017/06/linkedin-social-selling-and-

engagement-insights-from-100000-posts/

Average Shares For Top LinkedIn Trigrams

the future of RS
the importance of S
isthe new RN
what are the RS
leadership lessons from B
the age of RS
whatdoyou R
you need to
inthe world
inthe new
what i leamed RS
things i learned
what it means RS
the impact of |
the state of [
what todo B
the end of |

why you should

you can do

how to avoid

the role of

we need to

0 20000 40000 60000 80000 100000 120000 140000

@ Anders Pink Study of 100,000 LinkedIn headlines
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\ Finding, Creating and
' Curating Content
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Customize Your Content

» If you're already creating valuable
content in the form of blog posts,
newsletters, and other articles, you can
repurpose content for LinkedIn
Publisher.

 But you’ll also want to create original
content for your LinkedIn readers. 7 Management Traits That Will Make All Your

Employees Quit

Apr2s, 2014 | G28302views & 6881Lkes © 1920comments | [ @ B

¢ YO u C an u S e P u b | I S h e r t O t eS t C O n t e n t Have you ever had a REALLY bad boss? Well, I have! This individual drove
everybody out and the company had to close the regional office, because everyone
t O O ! quit or was fired by this tyrannical psycho.
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Ask. | ASK Your Audience

) Justin Trudeau [3
Read Ryan L eves q u e S ASK o Prime Minister of Canada | Premier ministre du Canada

[ ]
Hey LinkedIn -thanks for 1 million followers! I'm grateful for your support,
. feedback and warm welcome here. What do you want to see mare of on my
° AS k IN an u p d ate feed? Let me know in the comments. ...5e8 more

Ask in an email

Ask on all your social channels
o Ask in awebinar

AND LISTEN!!! d [REFL AT A
Kl o0 040 )

& Like [ Comment g Share

http://getaskbook.com/ask-book-sample.pdf
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Audit Existing Content

Google your Content

Audit your Computer Files

Review Newsletters

Customize Resource Material

articles: viveka von rosen

Viveka Von Rosen on Linkedin Groups | Didit -Articles ...

www. didit.com/expert-interview-viveka-von-r... -

Viveka Von Rosen is an export on marketing on Linkedin, In this interview, she shares tips about
how best to use the potential of LinkedIn Groups.

Linkedin Chs.nges What Marketers Need to Know : Social Media .

W 1-changes-what...

Linkedin Changes: What Markatens: Moot 16 Knive by Viveka van Rosen on Social Modia Exarminor.
#1: Explers tha Homa Page. Whan you aign into Linkedin on deaktop, .

Viveka Von Rosen: Linkedin is streamlining | Didit -Articles ...
www.didit.com/.. . viveka-von-rosen-on-th... -

We sat down with The Linkedin Expert, Viveka Von Rosen, to get her take on Linkedin®s newest
features and updates.

Viveka ven Rnsan Author at Social Media Examiner
WL ivaka-von
Viveka von Rosen is an authar at and an export in £
published by
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Favorites
g Dropbox

E All My Files
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@ AirDrop
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= Desktop

@ Documents
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B Movies
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5 reasons to use plastic mailers - blog post

ABCN Blogging article 2.docx

ABCN Blogging article.docx

BA Blog 1 - 5 Actions to...tc Grow Your Business.doc
BfBlogMonth4final.docx

BIO BlogTalk.doc

Blog - 1.docx

BLOG - B2B Best Practices on Linkedin part three
BLOG - Linkedin Answers and your Blog.doex

Blog - social recruiting

Blog 1 - Stats for Digital Day Out

Blog 1 MLT Creative

Elog 2 Digital Day Out

Blog Five Steps To Getting Started on LinkedIn

Blog for Howard’s Show Tomorrow

Blog LinkedIn Resources For Small Business

Blog LinkedIn SPam

BLOG LinkedinCHat with...In Small Business Services
blog Nimble

Blog on Profile

Blog post for Digital Day Out

Blog post for GWALS and Steamfeed

Blog post ideas for Dodson Group

Blog Post- One Linkedin..to the New Groups Format
Blog What's Up LinkedIn's Sleeve in Q1

Blog- Here on Biz

BLOG- How to make group discussion useful

Blog- Llnkedln predlcnuns for 2014

(Save [+
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Sharing Ninja Trick!!!!

In order to add a LinkedIn sharing link, you must first publish the article. Then click
the icon to share your article on LinkedIn and copy the URL from the pop-up window.
Add either a text and/or visual call to share link.

# Chrome File Edi View Mistory Bookmacks  Pecple  Window  Holp laum_-.—ﬂjlzl@n
L X ] Bhare news on Linkedin | Linkedia e
= [ = Gmasngk =
- SHARE ON LlNKEDlH B Porpss)www i N din, Com/s h aneA ricie?ur = i s3 2AS PR 2 Fananec I, oM Pl s S 27 ik oo N 5-nd w-MOD e 200 -wity- 5=y Tg-vhieka- vor-ra..
.
n Linked [T \ T s
& 1

Liskedin ‘lliwl\uhlll»“cw wnrn'umvou
]ﬂ 'uug PR ¢ P51 Publ 3 Pty Sl Wcain. EXaTFln | IR S, ST R OV 00 ) S ho L - For - By om
ca um An 'm U T |m.-

Poor Copy is a Result of Poor Targeting
mao

The Four Types of Questions You Should Be Asking About
Every Single One Of Your Customers

Let’s dive right into this post with a bold statement: Most Marketers are
\ LAZY Targeters.

If you like this, click here to share on LinkedIn!

- Alyson

Most people think that if you're going into business, you can hang your virtual
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The Publisher Checklist!

/ vengreso

LinkedIn Publisher Checklist

Publisher Foundations

Audit
[ Review exisling presentations, newsietlers and marketing collatersl.
[ Cruate 4 “Linkedin iusinnaer” deider sad men relavant seatant owr

Eompiiation Poats
[ Create & (2 of [~usscers i pour Company (for complation poms)
[ Craste a iis of bauescars in pocr induriey {for compiation poss)]
[ Craate & it of yeur fevonits businei/indultry bosks

Preparation
Praparatian
Chsass 80 Exiling Sresnlilion & Erials & fem RSt
[ Craste sriginal mm-q a Wird documaent, o copy and BASDE ExiSting content
i a Weed

[ Cear farmatting [..m. el 2l Liniceciln formatting i Publisher)
[ it r Create smages for thi post
[ Creace a mini bisgraghy {100 werds) for the bottem of your post

Br

ing Engagement
[ ke &l of seesaile paget 1o

[ Make & it of products o :n\m YOU iee promolng this meatn

[ Craste/gaani: Pmages fod VOUP BROUCE & Sarvice (I wou have thim)

Creation

reale and Format Past

[ ‘Coen Publishés (0 RO ool CRck on "Creati an Aricke™)

[ U meaen Mg (BN Syl mork: Be)

O .uermuine-:mnr(-\m DRLLENG AT rending a0, nUTEEnyBes of's

Bast]
m) A-m.mlmlnm ot {900 - 1400 wiets B besty
m cmnmu COMBAL wich wm:ln"s.m-muﬂq optians: HI, H1, Dulets,
, (L, waderscone,

= As Cantact info ander Caenaar sk

-

v/ vengresc

MOTE: If you do not s all the formatting optian, epen in a differant
brownir, Chrome axtensions seam o canflict with the Publisher
featurs.

Visuais
[ At viecial [Wviinge, it Shditubid pradartition, HTML)
[ At Ll pisgs rdfMe drivicg msdls
7 b Sl b AcERSn: Warch B Widia, Chck HERE 19 b Oviginal Pedt, Cosnaent
Bafow, ik HERE b2 Shind willi pdur Avdhivicd, Ciick HERE fir pour fried ilidok,
ek [ivagd Bl for yous FREE Chacklil

Saving and Pusliabing
[ 1t will auto-save
0 r_‘ﬂc luunn umm.-a.-mdrma.buh b—ﬂﬂm “Han* 1o e Deafts
[oemiss SR, I'n-\w
o Acra acaTiags o yine LBl
[ Smare whes Pubitahng to um Licsatn a0a Twimes (g sy Infubncen
brilioni in he pat)

Sharing
Shard as Updates
] St pasil li (bl | Chircod foler oF Rivadines)
F At ik [SESErphonTOEHMagE] 10 Shirisg [l 'wiu wse (Hobepot, Hestiuile,
AgoraPuise, Buffer.com etc )
] SPar x5 wisth for Ehé: sl ek, 2 & wieh! fof £ 2° wibkk &5 wisdidly far
e rﬁFIFIM A Of Linksdln 3nd Twittir. Staie wistktly of FB and G
a month whike articie is relevant ail siatorms:
(m] "rﬂu M‘\\Flda sharing taol, ube 80 Excel T &F CabinaSs 10 EMISS yiurser
0 ShaAE CONLENT
[ SPare in relevant grouos

Employes Engagameant
Srare conten oe yiur Linkedln Company sage (if you have sne)
[] Email empioyees to shane poer coment from the Comgany page of send them
h asy Shase Ik

Sharing thraugh Frivate Wessages
L1 Srare artiche lnk with kiry prospects in peivats messages rot more than Bxa

mmanth)
[] Consider LinMailFre to make messaging sasier
[ Email your Linkedln Post 1o your st

Y vengreso
Post Engagement v

Engagemuent
T[] Buring she frst week, check engagemant iry dey (frem Profie page o
]
[ Mo 5 cofifnts
] Eoneaer mih 203 prow
[ Suoneat & shone cak with mu.v
AL et

wha comemnt or share your post
£ andwer arty dueicns [Say

Short Checklist
] Crmate ( re-grrpeda)) wiwkdy g0l
[ At pimerants (mesia/quet mlinks]
] Al eommuct infts
Add emienzar ink {Cakmdly.cam
Sand motficasen of niw o t-rn Sy ) vl mesesger (or LnMadPra) to
apgroiriale conmECLani

Cural

g Content

Updatea
ol & Savie LIS b3 Cimpany M

| Sran Lpdats from Coffdalry Pm[ﬂk b R
Save and sware (rewn Company Blog

[ Crouse Propie and Cranneis r\-ﬁn.rm

| S R Pl TN o e 1
[ Saw Links 1o yeur fasgeite Pulse Channsl oo shane artices o an upsate 3x 3
i,

www.LinkedInPublisherChecklist.com
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I, . . o oo
Create a Content Calendar

Excel
Online Content Calendar
Hubspot Content Calendar

Project Management Tool
(Asana, Co-Schedule)

 Reqgular Calendar

* Google Calendar THE SOCIAL MEDIA CONTENT CALENDAR
« Paper Calendar TEMPLATE

Manage and plan your social media content
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Sharing Posts to Social

[ e sveeveos o =3 « Think of your LinkedIn posts as you

Hi @cshaylo @GNRTGAgifts would a product you’'re promoting.
Lovesweptwriter @testingmom @andycarlos

+ What Every #Retailer Should Be Doing in ° Share them on a” Of your SOC|aI

2016 linkedin.com/pulse/what-eve...

media sites and share them more
than once.

« Add your Posts to your Social

Sharing Tools like: v Hubspot
v" HeroicSocial

What Every Retailer Should Be Doing in 2016 v Ag (0] raPu I se
Cperating a retail store is hard. It's hard work with long hours. It's hard to make J

sales. Ii's hard to find good employees. It's hard to keep expenses down. It's ha

Oktopost

v Hootsuite
v SociaMonials
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Sharing Posts with Messaging

« Copy URL for Post
o Copy “Sharing” URL

* Find potentially “Interested
. - . Here’s a new post | wrote on "The Customer Journey Map Starts
Parties” In your connections With Customers". | hope it adds value for you.

Hi Zachary,

° Tag them for future pOSts (Use https://www.linkedin.com/pulse/customer-journey-map-starts-

DU X-SO u p) customers-jeanne-bliss
' I Thanks,
 Briefly outline post (WIIFT) i

« Message connections
(individually)

 Use LinkedHelper

#INBOUND17



I, . . e o s
Other Content You Can Share

« Your Own Company Blog Posts
* Your LinkedIn Company Page Updates

« Find Content through Feed Preferences:

(LinkedIn.com/feed/follow)

. Find Content on Pulse

(LinkedIn.com/pulse/discover)

« Find Content your best leads are sharing
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LinkedIn Pulse

Find and Save Pulse URL: https://www.linkedin.com/pulse/discover

Find and save your favorite Influencers, Channels and Publications

Find and share articles 3x a week

& Secure  https://www.linkedin.com/pul

* SO

sboards B9 5TA B9 Vv W™ Searches [ Open Daity [ Affiiste 9 Postz [ HOL Rescurces [ Courses [MLIPub 9 Wabiner (9 websites B9Cool E9HS 9 Clents B9 Stocki-

" m Viveks von Rosen | Linkedin Expert & Author: Linkedin Marketing Hour @ Day...
g (%] Pulse Disover | Linkedin
m Sociel -ﬁ;'w D’W‘ I.I.';ﬂ)a-el-
m Profes; MESEIwew.necin comipulselaiscaver?
! sDrepsown

ned ireighis grouped by lopic [ Customier Experience
[ Social Media Channel
m w4 [B Productivity Channel
. ~ i [B) Customer Service Channel
= [ Linkedin's Greatest (Hidden) Treasure | Vereka von Rosen | Linkedin
[ Three Things | Love about the Linkedin Mobile App | Viveka von Rosen | Linked):
[ Hew to Really Connect With People | Viveka von Rosen | Linkedin
2] Definition of a Prospect | Viveka von Rosen | Linkedin
[ What To Lok For In Your Linkedin Expert | Viveka von Rosen | Linkedin

[ & Easy Steps to Staying Top Of Mind With Top Prospects on Linkedin | Vivek..,

[ @ Linkedin Matrics 1o Keep Your Eye On! | Viveka von Rosen | Linkedin

[ 1 Gédn'e Sign Up For Your Freaking Newsietter! | Viveka van Rosen | Linkedin

1 [ 20hn White, MBA | Ghief Marketing Grificer at Social Marketing Solutions | Bl..,

v [ 7 Keys 1o Thought Leadershio Success {introduction] | Roger Parker | Linkedis
[ Masami by pushing your own Ragenda you are hurling the SWomensAgenda |
1223 tor our Positi.

L

b
[ Lraciership and Management Channel
S [0 Liniondin and Twitter Are a Perfect Match in This Blogging Mack | John White,

: S8 [ 5 Steps Ta Dovsloping Great Cantent on Linkedin That Directly Inpacts Your
Big Ideas & Technology « Publisher and the SEC Side of Linkedin | DragonSeanch
Innovation L &
st [ 20 Fovorite Quotes From Content Marketing Influencers in 2014
[ List of Linkedin Webpages. | Gary Sharpe | Linkedin
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Wrapping up

Create New of Repurpose
Existing Content on
Publisher

Share, Share and Share
Again

Find and Save Content to
Consistently Share

v vengreso



QUESTIONS?
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THANK YOU

www.LinkedInPublisherChecklist.com

e Viveka@Vengreso.com

St St g @LinkedInExpert

LA g www.Vengreso.com
o 970-481-8916
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